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ABSTRACT

Tourism is developing and growing the economy, but it also has negative impacts that
all parties must be aware of. Increased events such as floods, landslides, decreased
water quality, and traffic jams due to tourist vehicles are some examples of the impacts
caused by massive development growth, one of which is the tourism sector at the
research site in East Java Province, Indonesia. This research is important because the
tourism sector is the most effective sector to increase regional income. As one of the
main pillars of tourism, the hotel industry needs to make a positive contribution to
achieve Sustainable Tourism by reducing negative impacts. To achieve this
Sustainable Tourism, the hotel industry needs to apply the principles and attributes that
support the creation of Sustainable Industry Performance (SIP). The research question
of this research is the extent to which the practice of Environmental Management
System (EMS), Pro-Environmental Behavior (PEB), with Green Marketing Mix
(GMM) as a mediator to achieve Sustainable Industry Performance (SIP). This study
aims to develop a model of the relationship between EMS, PEB, GMM with 17
hypotheses to achieve SIP. The research was conducted using quantitative methods,
obtaining data through surveys and processing using SmartPLS version 3. This study
involved 206 data from data cleaning, which previously amounted to 228 data. The
results of the study found 14 hypotheses were accepted, and three hypotheses were
rejected. The results showed that the implementation of EMS had a significant
relationship with SIP economic performance and social performance but did not have
a relationship with environmental performance. PEB directly has a significant
relationship with environmental performance but not with economic performance and
social performance. GMM has a significant direct relationship with the three elements
of SIP. The study results revealed that GMM became a suitable partial mediator for
EMS and PEB to achieve SIP.



ABSTRAK

Pelancongan sedang membangun dan mengembangkan ekonomi, tetapi ia juga
mempunyai impak negatif yang mesti disedari oleh semua pihak. Peningkatan kejadian
seperti banjir, tanah runtuh, penurunan kualiti air, dan kesesakan lalu lintas akibat
kenderaan pelancong adalah beberapa contoh impak yang disebabkan oleh
pertumbuhan pembangunan yang besar, salah satunya adalah sektor pelancongan di
tapak penyelidikan di Provinsi Jawa Timur, Indonesia. Penyelidikan ini penting kerana
sektor pelancongan merupakan sektor yang paling berkesan untuk meningkatkan
pendapatan wilayah. Sebagai salah satu tonggak utama pelancongan, industri
perhotelan perlu memberikan sumbangan positif untuk mencapai Pelancongan Lestari
dengan mengurangkan kesan negatif. Untuk mencapai Pelancongan Lestari ini,
industri perhotelan perlu menerapkan prinsip dan atribut yang menyokong penciptaan
Prestasi Industri Lestari (SIP). Persoalan kajian dalam penyelidikan ini adalah sejauh
mana amalan Sistem Pengurusan Alam Sekitar (EMS), Kelakuan Pro-Alam Sekitar
(PEB), dengan Green Marketing Mix (GMM) sebagai orang tengah untuk mencapai
Prestasi Industri Lestari (SIP). Kajian ini bertujuan untuk mengembangkan model
hubungan antara EMS, PEB, GMM dengan 17 hipotesis untuk mencapai SIP.
Penyelidikan dilakukan menggunakan kaedah kuantitatif, memperoleh data melalui
tinjauan dan memproses menggunakan SmartPLS versi 3. Kajian ini melibatkan 206
data dari pembersihan data, yang sebelumnya berjumlah 228 data. Hasil kajian
mendapati 14 hipotesis diterima, dan tiga hipotesis ditolak. Hasil kajian menunjukkan
bahawa pelaksanaan EMS mempunyai hubungan yang signifikan dengan prestasi
ekonomi SIP dan prestasi sosial tetapi tidak mempunyai hubungan dengan prestasi
persekitaran. PEB secara langsung mempunyai hubungan yang signifikan dengan
prestasi persekitaran tetapi tidak dengan prestasi ekonomi dan prestasi sosial. GMM
mempunyai hubungan langsung yang signifikan dengan tiga elemen SIP. Hasil kajian
menunjukkan bahawa GMM menjadi pengantara separa yang sesuai untuk EMS dan

PEB untuk mencapai SIP.
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CHAPTER 1

INTRODUCTION

1.1 Background of Study

The growth of the tourism industry, especially the massive hotel
development, supports economic development, but on the other hand, has an impact
on the environment (Masa'deh et al., 2017). It is noted that the negative impact on the
environment stems from excessive tourism growth in an area occurring in several
countries. Taking the example of the incident in Spain, the negative impacts of tourism
growth resulted in increased pollution, environmental degradation, damage to
biodiversity, waste generation, and overexploitation of non-renewable resources such
as energy and water (Moliner et al., 2019). Apart from Spain, this negative impact has
been analyzed in various countries, such as the Netherlands (Postma & Schmuecker,
2017), Jordan (Masa'deh et al., 2017), Taiwan (Peng & Chen, 2019), and Malaysia,
Singapore and Thailand (Azam et al., 2018). In Indonesia itself, the negative influence
of the hotel industry has been reported by Wibowo et al. (2017), which discusses on
the environment is the disruption of the natural environment, the built environment
and the cultural environment.

The Environmental Management System (EMS) provides a framework for
the organization to efficiently manage its environmental responsibilities, relating to
reporting of what has been implemented and related to the environment, and the use
of EMS for performance improvement. Effective implementation of an EMS should
lead to continuous improvement in management actions, which are informed by
monitoring key performance indicators related to those actions (Styles et al., 2017).
Environmental Management System (EMS) implemented in hotels in Indonesia



usually leads to ISO 14000, which is more general, on the other hand, there is EMS in
the form of EMAS (Environmental Management and Audit Schemes), which is usually
widely applied in European countries (Gorgemans & Murillo- Luna, 2016). In addition
to implementing the Environmental Management System (EMS) formed by ISO
14000, Indonesia also has its own rules in environmental management called AMDAL
(Environmental Impact Assessment) (Gravitiani, 2015). The difference between 1SO
14000 implementation and AMDAL is the most significant. Conspicuous are: 1SO
14000 is voluntary, while AMDAL is mandatory (Assa, 2021). Implementation of
EMS in the hotel industry is a requirement for the construction of a hotel. However,
the implementation of EMS in hotels is classified depending on the size and star level
of a hotel.

Several previous studies have found that EMS has a positive relationship with
Sustainable Industry Performance (SIP), which has three elements: Sustainable
Economic Performance, Sustainable Environment Performance, and Sustainable
Social Performance. Among other things, the relationship between EMS
implementation and Sustainable Economic Performance is proven by Martin-de Castro
et al. (2015); Gorgemans & Murillo-Luna (2016); Feng et al. (2016); Testa et al.
(2016); Ikram et al. (2019); Wong et al. (2020. The relationship between EMS and
Sustainable Environment Performance has been investigated by Gorgemans &
Murillo-Luna (2016); Ikram et al. (2019); Wong et al. (2020); Mungai et al. (2020).
Then the relationship between EMS and Sustainable Social performance was
researched by Gorgemans & Murillo-Luna (2016); Ikram et al. (2019), Wong et al.
(2020); Herghiligiu et al. (2019). Some of the literature shows that there is a
relationship between EMS and the three variables that make up SIP, namely:
Economics, Environmental and Social.

Implementing Pro-Environmental Behavior (PEB) is voluntary for the
tourism industry, especially the hotel industry (Fatoki, 2019). Several studies on the
implementation of Pro-Environmental Behavior (PEB) in the Hotel Industry have
proven that although Pro-Environmental Behavior (PEB) is voluntary, it has a positive
impact on hotels (Li & Wu, 2019). The positive effects of PEB on the hotel industry
include water-saving, energy-saving, and recycling behaviours (Dharmesti et al.,
2019). The relationship between PEB and SIP for Sustainable Economic Performance
refers to research conducted by Ro et al. (2017) and Groening et al. (2018), while the

relationship between PEB and SIP for Sustainable Environment Performance was



investigated by Uren et al. (2018); Zientara & Zamojska (2016); EIf et al. (2020);
Gautam (2020); then the relationship between PEB and SIP for Sustainable Social
Performance is following the opinion of Allen (2016) and Blankenberg & Alhusen
(2019). As with EMS, some literature for PEB also shows its relationship with the
Economics, Environmental and Social variables that make up the SIP.

On the other hand, the tourism sector plays an important role in helping to
create a green and environmentally friendly hotel environment. The Ministry of
Tourism and Creative Economy of the Republic of Indonesia has a high concern for
playing an important role in encouraging hotels to take actions aimed at creating a
better environment. Several hotel industries carry out policies to support a better
environment by implementing green hotels in Indonesia. Green Marketing Mix
(GMM) is one of the strategies used by several industries, including the hotel industry.
Green Marketing Mix (GMM) has been shown to positively influence developments
in the Hotel Industry (Mele et al., 2019). In addition, the Green Marketing Mix (GMM)
also has a positive influence on the parameters of Sustainable Industry Performance
(SIP), which consists of Economy, Environmental, and Social Performances. The
relationship between GMM and SIP for Sustainable Economic Performance refers to
research conducted by Lee Lam & Li (2019); Pomering (2017); Hasan & Ali (2017),
while the relationship between GMM and SIP for Sustainable Environment
Performance was investigated by Pomering (2017); Hasan & Ali (2017); D'Souza et
al. (2015); then the relationship between GMM and SIP for Sustainable Social
Performance is under the opinion of Pomering (2017); Hasan & Ali (2017); D'Souza
et al. (2015). Based on several previous studies, GMM has a relationship with SIP as
the dependent variable. The results of the literature show that GMM has a positive
relationship with Economy Sustainable Performance, Environmental Sustainable
Performance, and Social Sustainable Performance from various types of industries,
including the hotel industry.

Sustainable Industry Performance (SIP) according to Hourneaux et al, (2018),
using the triple bottom line approach that is divided into three indicators, i.e: (1)
economic, (2) social and (3) environmental. The management of sustainable tourism
development applies to all forms of tourism and their supporting industries. The
principles of sustainable tourism refer to three aspects, namely (1) the environment,
(2) the economy, and (3) the socio-cultural aspects of tourism development. The



balance between these three aspects is to ensure the long-term sustainability of tourism
development (UNWTO, 2019).

Sustainable Industry Performance (SIP) in the hotel industry can be
interpreted that the sustainability of the hotel business is determined by three main
things in sustainable development, namely Economic, Environmental and Social. SIP
for the economic sector in hotels means that from the business side, there is economic
growth in terms of hotel income. The efforts carried out must remain profitable for
hotel owners, can still run hotel operations, including paying the obligations and rights
of hotel employees for a certain period of time (Jones et al., 2016). Achieving
economic performance also means achieving better financial performance. The link
between the issue of savings and environmental issues in the environmentally friendly
hotel industry is based on: preserving the environment and reducing negative impacts,
operating cost efficiency and cost control and efficiency for energy, increasing
customer satisfaction, creating a better brand reputation, image and quality and
providing competitiveness (Duric at al., 2021).

The increase in environmental pollution is forcing all hotels to implement
environmentally friendly businesses, manage environmental performance and publish
public reports, thereby contributing to environmental protection. By implementing
sustainable practices, they achieve many benefits that contribute to improvements and
more successful businesses, preserving the local economy and driving greater
awareness of sustainability among guests and staff. Environmental Performance
Management enables the hotel industry to gain insight into the efficiency of all
activities and actions they implement in their hotels to minimize their negative impact
on the environment, from energy use and emission reductions, water consumption and
waste reduction to hotel cost management to achieve results and performance the best
possible hotel (Duric at al., 2021). SIP in the environmental field in the hotel industry
means that the environment and ecosystems in the hotel area and the environment
around the hotel are maintained in a sustainable manner for a long period of time.

SIP in the social field for the hotel industry can be interpreted that the
existence of a hotel in an area does not change or do not damage the social and cultural
values of the surrounding area. In fact, it would be better if the existence of a hotel in
an area guarantees the quality of the socio-cultural values of the surrounding

community. In some good examples, there are hotels that invite cultural arts as one of



the performances presented to entertain guests and introduce local culture to hotel

guests.

1.2 Tourism Industry Development

The tourism industry is one of the industries that supports the largest economy in the
world. Travel & Tourism can create jobs, boost exports and contribute to prosperity
around the world. The 2017 report issued by the Beijing-based World Tourism Cities
Federation (WTCF) stated that the total number of foreign tourist visits increased to
11.9 billion. Foreign tourist visits an average annual growth rate of 6.8%.

The World Travel & Tourism Council in 2018 provides an analysis of global
economic influences originating from the Tourism & Travel sector. This sector is
calculated to contribute as much as 10.4% of global Gross Domestic Product (GDP)
and provides employment opportunities of 313 million. The global GDP growth in the
travel and tourism sector is above Global GDP, which The World Bank estimates to
be 3.1%. So, it is not wrong if many countries try to attract as much interest as possible
from foreign tourists.

Comparison between actual and forecast for the growth of the tourism sector
from 1995 to 2018 shows that the actual growth of tourism growth is above the plan
(UNWTO World Tourism Barometer, 2019). This illustrates that the possibility of
global tourism growth will develop in the future, more than previously thought. Actual

trends versus forecasts for tourism in the world can be seen in Figure 1.1 below.

Figure 1.1: Actual Trends and Forecasts of Tourism in the World 1995 - 2030
(UNWTO World Tourism Barometer, 2019)



The increasing number of tourist visits in the world influences on increasing
global income from the tourism sector. Data from Statista in Figure 1.2 shows related
to the contribution of travel and tourism as an economic driver of GDP worldwide
from 2006 to 2017 illustrates that the economic contribution of tourism and travel to
the global economy shows an increase. For direct contributions in 2006 worth US $
1.91 trillion, while in 2017 it was the US $ 2.57 trillion, an increase of 35% over 11
years. Similarly, when viewed from the total contribution in 2006 of US $ 6.03 trillion
to the US $ 8.27 trillion in 2017 (WTTC at Statista, 2019).
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Figure 1.2: Direct and Total Contribution of Travel and Tourism to GDP Worldwide
from 2006 to 2020 (WTTC, 2020)

UNWTO (United Nations World Tourism Organization) in the International
Recommendations for Tourism Statistics 2008, describes several Tourism Industries
which include: (1) Accommodation for visitors, (2) Food and beverage service
activities, (3) Passenger transportation, (4) Travel Agents and (5) Other reservation
activities. The hotel industry itself is part of the tourism industry that provides
accommodation for visitors. In its development, many hotels are also developing their
business by providing food and beverage services, this is because some hotels have

kitchen facilities and a team that cooks them.



211

REFERENCES

Abdallah, T. (2017). Environmental Management Systems. Sustainable Mass Transit,
pp. 123-139.

Adifirsta, M. (2017). Krisis Ekologi kota batu dan dampak sosialnya. Retrieved from
Malang corruption watch: https://mcw-malang.org/krisis-ekologi-kota-batu-
dan-dampak-sosialnya/

Aguinis, H., Edwards, J. & Bradley, K. (2016). Improving our understanding of
moderation and mediation in strategic management research. SAGE, pp. 1-
21.

Ahn, Y.H., Jung, C.W., Suh, M. & Jeon, M.H. (2016). Integrated Construction Process
for Green Building. Procedia Engineering, 145, pp. 670-676.

Akhtar, M. 1. (2018). Research design. Research in social science: Interdisciplinary
prespectives, pp. 68-84.

Akkalatham, W. & Taghipour, A. (2021). Pro-environmental behavior model creating
circular economy in steel recycling market, empirical study in Thailand.
Environmental Challenges, Volume 4, pp. 1-11.

Al-Mamary, Y. H., Shamsuddin, A., Hamid, N. A. & Al-Maamari, M. H. (2015).
Adoption of Management Information Systems in Context of Yemeni
Organizations: A structural Equation Modeling Approach. Journal of Digital
Information Management, pp. 429-444.

Alatsas, Peter. (2020). Symbiosis in Hospitality Management. Austin Macauley.
London, UK.

Ali, F., Ciftci, O., Nanu, L., Cobanoglu, C. & Ryu, K. (2020). Response Rates In
Hospitality Research: An Overview of Current Practice and Suggestions For
Future Research. Cornell Hospitality Quarterly. pp. 1-16

Ali, Faizan., Rasoolimanesh, S.M., & Cobanoglu, Cihan. (2018). Appliying Partial
Least Squares in Tourism and Hospitality Research. Emerald Publishing
Limited. UK.

Allen, M. (2016). Understanding Pro-Environmental Behavior: Models and Messages.
Strategie Communication for Sustainable Organizations, pp. 105-137.

American Marketing Association (2013). Definition of marketing. Retrieved on
December 7, 2020, from: https://www.ama.org/the-definition-of-marketing/



212

Amores-Salvado, J., Martin-de Castro, G. & Navas-Lopez, J.E. (2015). The
Importance of the Complementarity between Environmental Management
Systems and Environmental Innovation Capabilities: A Firm Level Approach
to Environmental and Business Performance Benefits. Technological
Forecasteing and Social Change, 96, pp. 288-297.

Andreson, Sweeney, Williams, Camm, Cochran, Fry & Ohlman. (2015). Quantitative
methods for busniness 13th. USA: Cengange learning.

Arda, O. A., Bayraktar, E. & Totoglu, E. (2018). How do integrated quality and
Environmental Management Practices Affect firm performance? Mediating
Roles of Quality Performance and Environmental Proactivity. Business
Strategy and the Environment. pp. 1-15.

Asadi, S., Hussin, A. R. C. & Dahlan, H. M. (2017). Organizational research in the
field of Green IT: A systematic literature review from 2007 to 2016.
Telematics and Informatics, 34(7), pp. 1191-1249.

Asadi, S., OmSalameh Pourhashemi, S., Nilashi, M., Abdullah, R., Samad, S.,
Yadegaridehkordi, E. & Razali, N. S. (2020). Investigating Influence of
Green Innovation on Sustainability Performance: A Case on Malaysian Hotel
Industry. Journal of Cleaner Production, 120860, pp. 1-15.

Assa, A.F. (2021). Manajemen Lingkungan: Buku Ringkasan Eksekutif Untuk
Mahasiswa Pasca Sarjana. Halaman Moeka Publishing.

Azam, M., Alam, Md. M. & Hafeez, M.H. (2018). Effect of tourism on environmental
pollution: Further evidence from Malaysia, Singapore and Thailand. Journal
of Cleaner Production 190, pp. 330-338.

Aznar-Sanchez, J.A., Piquer-Rodriguez, M., Velasco-Munoz, J.F. & Manzano-
Agugliaro, F. (2019). Worldwide Research Trends on Sustainable Land Use
in Agriculture. Land Use Policy 87 (2019) 104069, pp. 1-15.

Bacamalang.com. Cegah Virus Corona, Pemkot Batu Mulai Tutup Tempat Wisata dan
Hiburan. Retrieved on March 16, 2020, from: https://bacamalang.com/cegah-
virus-corona-pemkot-batu-mulai-tutup-tempat-wisata-dan-hiburan/

Badan Nasional Penanggulangan Bencana (BNPB). Data Informasi Bencana
Indonesia (DIBI) 2001-2019.

Badan Pusat Statistik. Batu municipality in figures 2015, 2016, 2017, 2018, 2019,
2020. BPS-Statistic of Malang municipality

Badan Pusat Statistik. Kunjungan Wisatawan Mancanegara per bulan menurut
kebangsaaan (kunjungan) 2017 -2019. Retrieved on January 5, 2021, from:
https://www.bps.go.id/dynamictable/2018/07/30/1548/jumlah-kunjungan-
wisman-menurut-kebangsaan-dan-bulan-kedatangan-tahun-2017---
2019.html

Badan Pusat Statistik. Malang Municipality in figures 2015, 2016, 2017, 2018, 2019,
2020. BPS-Statistic of Malang municipality.


https://www.bps.go.id/dynamictable/2018/07/30/1548/jumlah-kunjungan-wisman-menurut-kebangsaan-dan-bulan-kedatangan-tahun-2017---2019.html
https://www.bps.go.id/dynamictable/2018/07/30/1548/jumlah-kunjungan-wisman-menurut-kebangsaan-dan-bulan-kedatangan-tahun-2017---2019.html
https://www.bps.go.id/dynamictable/2018/07/30/1548/jumlah-kunjungan-wisman-menurut-kebangsaan-dan-bulan-kedatangan-tahun-2017---2019.html

213

Badan Pusat Statistik. Malang Regency in figures 2015, 2016, 2017, 2018, 2019, 2020.
BPS-Statistic of Malang Regency.

Badan Pusat Statistik. Province of Jawa Timur in Figures 2018, 2019, 2020. Catalog
N0.1102001.35. BPS-Statistics of Jawa Timur Province.

Badi, K. S. (2018). The impact of marketing mix on the competitive advatage of the
SME sector in the Al Buraimi governorate in Oman. Sage journal, pp. 1 - 6.

Baek, K., & Oh, J. R. (2019). The Diffusion of 1SO 14001 in a Developmental State:
The Case of Korea. Asian Perspective, 43(3), pp. 505-532.

Bagozzi, R. P. (1994). Structural equation models in marketing research: Basic principles.
Principles of marketing research, 3(1), pp. 7-385.

Bagur-Femenias, L., Celma, D. & Patau, J. (2016). The Adoption of Environmental
Practices in Small Hotels. Voluntary or Mandatory? An Empirical Approach.
Sustainability, 8(7), 695, pp. 1-14.

Bairagi, V. & Munot, M. V. (2019). Research Methodology: A Practical and Scientific
Approach. CRC Press. Taylor & Francis Group. 5 Vanderbilt Avenue. New
York, NY 10017

Baker, L. (2020). Multivariate Analysis - The Simple Guide in the Universe. A Holistic
Strategy To Discover All The Relationships in Your Data. Yukon: Lee Baker
Publisher.

Balaji, M. S., Jiang, Y. & Jha, S. (2019). Green Hotel Adoption: A Personal Choice or
Social Pressure?. International Journal of Contemporary Hospitality
Management. pp. 3287-3305

Beatty, P.C., Colling, D., Kaye, L., Padilla, J.L., Willis, G.B. & Wilmot, A. (2019).
Advanes in Questionnaire Design, Development, Evaluation and Testing.
New York: John Willey & Son Publisher.

Becker, J.-M., Klein, K. & Wetzels, M. (2012). Hierarchical Latent Variable Models
in PLS-SEM: Guidelines for Using Reflective-Formative Type Models. Long
Range Planning, 45(5-6), pp. 359-394.

Benitez, J., Henseler, J., Castillo, A. & Schuberth, F. (2019). How to perform and
report an impactful analysis using partial least squares: Guidelines for
confirmatory and explanatory IS research. Information & Management. pp.
1-16

Bhalerao, V. R. & Deshmukh, D. (2015). Green marketing: Greening the 4 Ps of
marketing. International journal of knowledge and research in management
& E-commerce, pp. 1-5.

Bhasin, H. (2018). What is the importance of marketing mix and why are the 4P's
important? Retrieved of February 14, 2020, from:
https://www.marketing91.com/importance-marketing-mix/



214

Blankenberg, A.K. & Alhusen, H. 2019. On the Determinants of Pro-Environmental
Behavior: A Literature Review and Guide for the Empirical Economist. cege
Discussion Papers, No. 350, pp. 1-28.

Blut, M., Teller, C. & Floh, A. (2018). Testing Retail Marketing-Mix Effects on
Patronage: A Meta-Analysis. Journal of Retailing 94 (2, 2018), pp. 113-135

Boluk, K. A., Cavaliere, C. T. & Higgins-Desbiolles, F. (2019). A critical framework
for interrogating the United Nations Sustainable Development Goals 2030
Agenda in tourism. Journal of Sustainable Tourism, 1-18.

Bronfman, N. C., Cisternas, P., Lopez-Vazquez, E., Maza, C. & Oyanedel, J. (2015).
Understanding attitudes and pro-environmental behaviors in a chilean
community. Sustainability, pp. 14133-14152.

Brown, T. A. (2015). Confirmatory Factor Analysis for Applied Research, Second
Edition. New York: The Guilford Press

Bruntland Commission. (1987). Report of the World Commission on Environment and
Development, General Assembly Resolutions 42/187, Retrieved July 13,
2019, from: www.un-documents.net/a42r187.htm.

Bukova, B., Brumercikova, E., Kondek, P. & Groma, P. (2017). The Usage of
Cognitive Maps in the Compatison of Marketing Mix of Railway Passenger
Transport. Procedia Engineering, 187 (2017), pp. 498-503

Claudia Pereira Carvalho, A., Paula Pereira Carvalho, A. & Gabriela Pereira Carvalho,
N. (2020). Industry 4.0 Technologies: What Is Your Potential for
Environmental Management?. Industry 4.0 - Current Status and Future
Trends, pp. 1-6.

Chaerunnisa. (2019). Terapkan sustainable tourism, begini cara Kemenpar
mewujudkannya.  Retrieved on  January 25, 2020, from:
https://www.moneysmart.id/sustainable-tourism-dan-cara-mewujudkannya/

Chandran, C. & Bhattacharya, P. (2019). Hotel's Best Practices as a Strategic Driver
for Environmental Sustainability and Green Marketing. Journal of Global
Scholar of Marketing Science, 29(2), pp. 218-233.

Chang, K.-C., Hsu, C.-L., Hsu, Y.-T. & Chen, M.-C. (2019). How Green Marketing,
Perceived Motives and Incentives Influence Behavioral Intentions. Journal of
Retailing and Consumer Services, 49, pp. 336-345.

Chen, H.-C. (2018). Applying a multiple criteria decision-making approach to
establishing green marketing audit criteria. Journal of Cleaner Production,
pp. 1-37.

Chen, L.-F. (2019). Hotel chain affiliation as an environmental performance strategy
for luxury hotels. International Journal of Hospitality Management, 77, pp.
1-6.

Cheng, T.-M., Wu, H. C.,, Wang, J. T.-M. & Wu, M.-R. (2017). Community



215

Participation as a mediating factor on residents’ attitudes towards sustainable
tourism development and their personal environmentally responsible
behaviour. Current Issues in Tourism, pp. 1-19.

Cheung, K.S. & Li, L.-H. (2019). Understanding visitor-resident relations in
overtourism: Developing Resilience for Sustainable Tourism. Journal of
Sustainable Tourism, pp. 1-20.

Choi, H.-M., Kim, W. G., Kim, Y. J. & Agmapisarn, C. (2018). Hotel environmental
management initiative (HEMI) scale development. International Journal of
Hospitality Management. pp. 1-11.

Chu, E. W. & Karr, J. R. (2017). Environmental Impact: Concept, Consequences,
Measurement. Reference Module in Life Sciences, pp. 1-22.

Chung, K. C. (2019). Green marketing orientation: achieving sustainable development
in green hotel management. Journal of Hospitality Marketing &
Management, pp. 1-17.

Cooper, D.R., Schindler, P.S. & Sharma, J.K. (2019). 12 e Business Research Methods.
McGraw Hill Education (India) Private Limited. Chennai. India.

Cui, Guo, & Zhang. (2020). Coordinating a Green Agri-Food Supply Chain with
Revenue-Sharing Contracts Considering Retailers” Green Marketing Efforts.
Sustainability, 12(4), 1289. pp. 1-17.

Daddi, T., Frey, M., De Giacomo, M.R., Testa, F. & Iraldo, F. (2015). Macro-
economic and development indexes and 1SO14001 Certificates: a Cross
National Analysis. Journal of Cleaner Production, 108, pp. 1239-1248.

Daniel, E. (2016). The usefulness of qualitative and quantitative approach and methods
in researching problem-solving ability in science education curriculum.
Journal of education and practice, pp. 1-10.

Danish, & Wang, Z. (2019). Dynamic relationship between tourism, economic growth,
and environmental quality. Journal of Sustainable Tourism, pp. 1-16.

Das, S., Lee, S.-H., Kumar, P., Kim, K.-H., Lee, S. S. & Bhattacharya, S. S. (2019).
Solid waste management: Scope and the challenge of sustainability. Journal
of Cleaner Production, 228, 658-678.

Datt, S. (2016). Defining research strategy in a research paper on business studies.
Retrieved on Januari 23, 2020, from: https://www.projectguru.in/
publications/research-strategy-business-studies/

Depersio, G. (2018). What are the advantages of using a simple random sample to
study a larger population? Retrieved on March 2, 2020, from:
https://www.investopedia.com/ask/answers/042915/what-are-advantages-
using-simple-random-sample-study-larger-population.asp

Dharmesti, M., Merrilees, B. & Winata, L. (2019). “I’m mindfully green”: examining
the determinants of guest pro-environmental behaviors (PEB) in hotels.



216

Journal of Hospitality Marketing & Management. pp.1-19

IKPLHD. (2017). Dokumen informasi kinerja pengelolaan lingkungan hidup daerah
provinsi jawa timur tahun 2017. Jawa Timur: DIKPLHD Provinsi Jawa
Timur.

D'Souza, C., Marjoribanks, T., Young, S., Sullivan Mort, G., Nanere, M. & John, J.J.
(2018). Environmental Management System: an Alternative Marketing
Strategy for Sustainability. Journal of Strategic Marketing, pp. 1-18.

D'Souza, C., Taghian, M., Sullivan-Mort, G, & Gillmore, A. (2015). An Evaluation of
the Role of Green Marketing and Firm's Internal Practices for Environmental
Sustainability. Journal of Strategic Marketing, 23(7), pp. 600-615

Duric, Z. & Poto¢nik T. J. (2021). The Role of Performance and Environmental
Sustainability Indicators in Hotel Competitiveness. Sustainability, 13(12),
6574.

EIf, P., Isham, A. & Gatersleben, B. (2020). Above and beyond? How businesses can
drive sustainable development by promoting lasting pro-environmental
behaviour change: An examination of the IKEA Live Lagom project.
Business Strategy and the Environment. pp. 1-14

Elkataweh, H. H. (2016). Comparing qualitative and quantitative aprroaches. SSRN
electronic journal, pp. 1-4.

Erceg, Aleksandar. (2017). Why Are Companies Implementing ISO 14001 — Example
From Croatia. Book of Proceedings of 7th International Symposium on
Environmental and Material Flow Management. pp. 22-32

Ernawati, N.M., Dowling, R. & Sanders, D. (2018). Tourist' Perception of
Community-Based Tourism Products for Sustainable Tourism in Bali,
Indonesia. The Practice of Sustainable Tourism: Resolving the Paradox.
Routledge. pp. 95-110

Etikan, I., Musa, S. A. & Alkassim, R. S. (2015). Comparing of Convenience Sampling
and Purposive Sampling. American Journal of Theoretical and Applied
Statistic. 5(1), pp. 1-4.

European Commission. (2014). Welcome to EMAS. Retrieved from European
Commission: http://ec.europa.eu/environment/emas/index_en.htm

Fadli, Rizal. 2021. Begini Kronologi Lengkap Virus Corona Masuk Indonesia.

Retrieved on November 2, 2021, from:
https://www.halodoc.com/artikel/kronologi-lengkap-virus-corona-masuk-
indonesia

Fandeli, C., Utami, R. N., & Nurmansyah, S. (2017). Audit Lingkungan. Gadjah Mada
University Press. Yogjakarta. Indonesia

Fang, Y., Yin, J., & Wu, B. (2017). Climate change and tourism: a scientometric
analysis using CiteSpace. Journal of Sustainable Tourism, 26(1), pp. 108—



217

126.

Farouq, a. M., Lawan, U., Garba, N., Anwar, F., Baba, Z., Labbo, M., & Aliyu, D.
(2017). Implementation of environmental management system in contruction
industry: A review. IOSR Journal of machanical and civil engineering, pp.
33-38.

Fassott, G., Henseler, J., & Coelho, P. S. (2016). Testing moderating effects in PLS
path models with composite variables. Industrial Management & Data
Systems, 116(9), pp. 1887-1900.

Fatoki, Olawale. (2019). Hotel Employees’ Pro-Environmental Behaviour: Effect of
Leadership Behaviour, Institutional Support and Workplace Spirituality.
Sustainability. MPDI. pp.1-15

Feng, T., Cai, D., Wang, D., & Zhang, X. (2016). Environmental management systems
and financial performance: the joint effect of switching cost and competitive
intensity. Journal of Cleaner Production, 113, pp. 781-791.

Feng, T. & Wang, D. (2016). The influence of environmental management systems on
financial performance: A moderated-mediation analysis. J. Bus. Ethics, 135,
pp. 265-278

Filimonau, V., Matute, J., Mika, M., & Faracik, R. (2018). National Culture as a Driver
of Pro-Environmental Attitudes and Behavioral Intentions in Tourism.
Journal of Sustainable Tourism, pp. 1-22.

Foley, B. (2018). What is SPSS and How does it benefit survey data
analysis? Retrieved on April 23, 2020, from:
Surveygizmo: https://www.surveygizmo.com/ resources/blog/what-is-spss/

Fornell, C. & Larcker, D.F. (1981). Evaluating Structural Equation Models with
Unobservable Variables and Measurement Error. Journal of Marketing
Research, Vol. 18, No. 1, pp. 39-50

Franciosi, C., lung, B., Miranda, S. & Riemma, S. (2018). Maintenance for
Sustainability in the Industry 4.0 context: a Scoping Literature Review. IFAC-
PapersOnLine, 51(11), pp. 903-908.

Frondel, M., Krétschell, K. & Zwick, L. (2018). Environmental management systems:
Does certification pay? Economic Analysis and Policy, 59, pp. 14-24.

Gautam, V. (2020). Examining environmental friendly behaviors of tourists towards
sustainable development. Journal of Environmental Management, 276,
111292. pp. 1-9

Geladi, P. & Kowalski, B.R. (1986). Partial Least-Square Regression: a Tutorial.
Analytica Chimica Acta, 185, pp. 1-17.

George, D. & Mallery, M. (2003). Using SPSS for Windows Step by Step: A Simple
Guide and Reference (4th ed.). London: Pearson Education.



218

Ghulami, H. R., Hamid, M., & Zakaria, R. (2014). Partial Least Squares Modelling of
attitutes of students towards learning statistic. Journal of Quality
Measurement and Analysis, pp. 1-4.

Giroux, M., & Pons, F. (2019). Sustainability Marketing Strategies: How Self-Efficacy
and Controllability can Stimulate Pro-Environmental Behaviors for
Individuals: An Abstract. Finding New Ways to Engage and Satisfy Global
Customers. Proceding of the 2018 Academy of Marketing Sience (AMS)
World Marketing Congress (EMC). USA: Springer.

Gorgemans, S., & Murillo-Luna, J.L. (2016). The Adoption of Environmental
Management Systems by Shelter. Tourism Management, Marketing, and
Development, pp. 259-275.

Gossling, S., Scott, D., & Hall, C. M. (2020). Pandemics, tourism and global change:
a rapid assessment of COVID-19. Journal of Sustainable Tourism, pp. 1-20

Gravitiani, Evi. (2015). 1SO 14000. Ilmu Lingkungan Pascasarjana Universitas UNS.
Surakarta: Program Magister IImu Lingkungan

Groening, C., Sarkis, J. & Zhu, Q. (2018). Green marketing consumer-level theory
review: A compendium of applied theories and further research directions.
Journal of Cleaner Production, 172, pp. 1848-1866.

Guevara, G. (2020), “Open letter from WTTC to governments”, Retrieved on
November 4, 2020, from: www.wttc.org/about/media-centre/press-
releases/press-releases/2020/open-letter-from-wttc-to-governments

Hair, J.F., Babin, B. J., Anderson, R.E. & Black. W.C. (2018). Multivariate Data
Analysis, 8" edition. Cengage Learning EMEA.

Hair, J.F., Black, W., Babin, Barry. J. & Anderson, R.E.. (2010). Multivariate Data
Analysis: A Global Perspective, 7™ edition. Pearson.

Hair, J.F., Black, W., Babin, Barry. J. & Anderson, R.E.. (2014). Multivariate Data
Analysis: Pearson New International Edition, 7th edition. Pearson.

Hair, J. F. Jr., Anderson, R. E., Tatham, R. L. & Black, W. C. (1995). Multivariate
Data Analysis (3rd ed). New York: Macmillan.

Hair, J. F., Black, W. C., Babin, B. J. & Anderson, R. E. (2010). Multivariate data
analysis (7th ed.). Englewood Cliffs: Prentice Hall.

Hair, J.F., Ringle, C.M. & Sarstedt, M. (2013) Editorial Partial Least Squares
Structural Equation Modeling. Rigorous Applications: Better Result and
Higher Acceptance. Long Range Planning. Vol 46, Issues 1-2, pp.1-12

Hair, J., Hair, J., Hollingsworth, C. L., Hollingsworth, C. L., Randolph, A. B.,
Randolph, A. B. & Chong, A. Y. L. (2017a). An updated and expanded
assessment of PLS-SEM in information systems research. Industrial
Management & Data Systems, 117(3), pp. 442-458.



219

Hair, J. F., Sarstedt, M., Pieper, T. M. & Ringle, C. M. (2012). The Use of Partial Least
Squares Structural Equation Modeling in Strategic Management Research: A
Review of Past Practices and Recommendations for Future Applications.
Long Range Planning, 45(5-6), pp.320-340.

Hair, J. F., Sarstedt, M., Ringle, C. M., & Mena, J. A. (2011). An assessment of the
use of partial least squares structural equation modeling in marketing
research. Journal of the Academy of Marketing Science, 40(3), pp.414-433.

Hair F. Jr., Sarstedt, M., Ringle, C.M., Gudergan, S.P. (2017). Advanced Issues in
Partial Least Squares Structural Equation Modeling. SAGE Publication Inc.
LA. USA

Hair, J., Sarstedt, M., Kuppeiwieser, (2014). Partial Least Squares Structural Equation
Modeling (PLS-SEM): An Emerfing Tool for Business Research. European
Business Review. pp.106-121

Halkos, G., Gkargkavouzi, A. & Matsiori, S. (2018). A multi-dimesional measure of
environmental behavior: exploring the predictive power of connectedness to
nature, ecological worldview and environmental concern. MPRA, pp. 1 - 28.

Han, H., & Hyun, S.S. (2016). Fostering Customers' Pro-Environmental Behavior at a
Museum. Journal of Sustainable Tourism, 25(9), pp. 1240-1256.

Han, H., Lee, J.-S., Trang, H. L. T. & Kim, W. (2018). Water conservation and waste
reduction management for increasing guest loyalty and green hotel practices.
International Journal of Hospitality Management, 75, pp. 58-66.

Han, H., Moon, H. & Lee, H. (2019). Excellence in eco-friendly performance of a
green hotel product and guests’ proenvironmental behavior. Social Behavior
and Personality: An International Journal, 47(12), pp. 1-10.

Han, J.H., Nelson, C.M. & Kim, C. (2015). Pro-Environmental Behavior in Sport
Event Tourism: Roles of event Attendess and Destinations. Tourism
Geographies, 17(5), pp. 719-737.

Han, Z., Wang, Q. & Yang, X. (2019). How Responsible Leadership Motivates
Employees to Engage in Organizational Citizenship Behaviour for the
Environment: A Double-Mediation Model. Sustainability, 11, pp. 1-13.

Handayani, I.G.A.K.R., Sulistiyono, A., Leonard, T., Gunardi, A. & Najicha, F.U.
(2018). Environmental Management Strategy In Mining Activities In Forest
Area Accordance With The Based Justice In Indonesia. Journal of Legal,
Ethical and Regulatory. Issues Volume 21, Issue 2, pp. 1-8.

Hasan, Z. & Ali, N.A., (2015) The impact of green marketing strategy on the firm’s
performance in Malaysia Procedia-Social Behav. Sci. 172, pp. 463-70

Hasan, Z. & Ali, N.A., (2017). Modelling the Relationship between Green Marketing
Strategies and Performance Outcomes for Business Sustainability.
Governance and Sustainability on Global Business Economics. Global
Conference on Business and Economics Researcher (GCBER). Universiti



220

Putra Malaysia.

Hengky, S. H. & Kikvidze, Z. (2020). Sustainable Coastal Tourism in Tanjung
Kelayang, Indonesia. Tourism Planning & Development, pp. 1-6.

Henseler, J., Hubona, G. & Ray, P. A. (2016). Using PLS path modeling in new
technology research: updated guidelines. Industrial Management & Data
Systems, 116(1), pp. 2-20.

Henseler, J., Ringle, C. M. & Sarstedt, M. (2015). A new criterion for assessing
discriminant validity in variance-based structural equation modeling. Journal
of the Academy of Marketing Science, 43(1), 115-135

Herghiligiu, I.V., Robu, I.B., Pislaru, M., Vilcu, A., Asandului, A.L., Avasilcdi, S., &
Balan, C. (2019). Sustainable Environmental Management System
Integration and Business Performance: A Balance Assessment Approach
Using Fuzzy Logic. Sustainability, vol. 11, issue 19, pp. 1-30

Higgins-Desbiolles, F. (2018). Sustainable tourism: Sustaining tourism or something
more? Tourism Management Perspectives, 25, pp. 157-160.

Hobson, J., Lymch, K., Roberts, H. & Payne, B. (2018). Community Ownership pf
Local Assets: Conditions for Sustainable Succes. Journal of Rural Studies.
pp. 1-10.

Horng, J.-S., Liu, C.-H., Chou, S.-F., Tsai, C.-Y. & Chung, Y.-C. (2017). From
innovation to sustainability: Sustainability innovations of eco-friendly hotels
in Taiwan. International Journal of Hospitality Management, 63, pp. 44-52.

Hourneaux, F., Gabriel, M. & Gallardo-vazquez, D. (2018). Triple bottom line and
sustainable performance measurement in industry companies. Revista de
Gestao, pp. 413-429.

Hsiao, T.-Y., Chuang, C.-M. & Huang, L. (2018). The Contents, Determinants, and
Strategic Procedures fro Implementing Suitable Green Activities in Star
Hotels. International Journal of Hospitality Management, 69, pp. 1-13.

Huang, A., Makridis, C. Baker, M., Medeiros, M., Guo, Z. (2020). Understanding the
Impact of COVID-19 Intervention Policies on the Hospitality Labor Market.
International Journal of Hospitality Management. pp. 1-29.

Huller, S., Heiny, J. & Leonhauser, J.-U. (2017). Lingking Agricultural Food
Production and Rural Tourism in the Kazbegi District - A Qualitative Study.
Annals of Agrarian Science 15 (2017), pp. 40-48.

Humantech (2017). Environmental Management System Manual. Document Number:
EM-04. Revision Number: 4.

Hunt, Carter. A. & Harbor, Lucy. C. (2019). Pro-environmental tourism: Lesson from
adventure, wellness and eco-tourism (AWE) in Costa Rica. Journal of
Outdoor Recreation and Tourism. pp. 1-8.



221

Ifegbesan, A.P., & Rampedi, I.T. (2018). Understanding the role of socio-demographic
and geograpgical location on pro-environmental behavior in Nigeria. Applied
Environmental Education & Communication, pp. 1-17.

Ika Suryani Syarief. (April 7, 2020) 60 Hotel Tutup di Jawa Timur, Lebih dari 4.000
Karyawannya Dirumahkan. Suarasurabaya.net.
https://www.suarasurabaya.net/ekonomibisnis/2020/60-hotel-di-jawa-timur-
tutup-dan-lebih-dari-4-000-karyawan-dirumahkan/

Ikram, M., Zhou, P., Shah, S.AAA. & Liu, G.Q. (2019). Do Environmental
Management Systems help improve Corporate Sustainable Development?
Evidence from manufacturing Companies in Pakistan. Journal of Cleaner
Production. Vol. 226, pp. 628-641

Ilhami, M., Anugrah Santaufanny, F., & Sinambella, R. (2020). Efektivitas Aver
Viewer dalam Memantau Kemacetan Lalu Lintas di Kota Batu. Jurnal
Publisitas, 7(1), pp. 11-22.

Imansari, A.R., Roekhudin,, Prihatiningtias, Y.W. (2019) Akuntansi Hijau dan
Industri Perhotelan: Sebuah Keniscayaan. Jurnal Economia. Vol. 15, pp. 189-
208

International Organization for Standardization. ISO 14000 Family Environmental
Management. Popular Standards.

Isoraite, M. (2016). Marketing mix the oretical aspects. international journal of
research granthaalayah, pp. 1 - 13.

Ivlevs, A. (2018). Adverse Welfare Shocks and Pro-Environmental Behavior:
Evidence from the Global Economic Crisis. Review of Income and Wealth,
pp. 1-19.

Jain, S., Dubey, S., & Jain, S. (2016). Designing and validation of questionnaire.
International dental & medical journal of advanced research, pp. 1-3.

Janker, J., Mann, S. & Rist, S., (2019). Social Suatainability in Agriculture - A System-
based Framework. Journal of Rural Studies 65, pp. 32-42

Jiang, Y. & Wen, J., (2020). Effects Of COVID-19 on Hotel Marketing and
Management: A Perspective Article. International Journal of Contemporary
Hospitality Management, in press.

Jing, Z. & Wang, J. (2020). Sustainable development evaluation of the society—
economy-—environment in a resource-based city of China:A complex network
approach. Journal of Cleaner Production, 121510, pp.1-17.

Johanson, G. A. & Brooks, G. (2010). Initial scale development: Sample size for pilot
studies. Educational and psychological measurement, pp. 394 - 400.

John. (2015). Reliability and validity: A sine qua non for fair assessment of
undergraduate technical and vocational education projects in Nigerian
Universities. Journal of education and practice, pp. 68-75.



222

Jones, P., Hillier, D. & Comfort, D. (2016). Sustainability in the Hotel Industry.
International Journal of Contemporary Hospitality Management, 28(1), pp.
36-67.

Jones, R., & Fischer, T. B. (2016). EIA Follow-Up in the UK — A 2015 Update.
Journal of Environmental Assessment Policy and Management, 18(01), pp.
1-22.

Journeault, M., De Rongé, Y. & Henri, J.-F. (2016). Levers of eco-control and
competitive environmental strategy. The British Accounting Review, 48(3),
pp. 316-340

Kasliwal, N., & Agarwal, S. (2016). Green marketing initiatives and sustainable issues
in Hotel Industry. Panwar, Raj Kumar, Nilanjan Ray: 1GI-Global.

Keputusan Menteri Pariwisata, Pos dan Telekomunikasi Nomor: KM.96 / UM.001 /
MPPT-94 on November 22, 1994 about Pedoman Teknis Penyusunan
Analisis Mengenai Dampak Lingkungan Bidang Pariwisata.

Kementerian Lingkungan Hidup dan Kehutanan Republik Indonesia. Sistem
Manajemen Lingkungan SNI 1SO 14001:2015 & SDGs. Pusat Standardisasi
Lingkungan dan Kehutanan.

Kementerian Pariwisata RI. Strategi Pengembangan SDM Pariwisata dalam
menghadapi MEA 2016. Forum SDM Bali 19 Desember 2015.

Kementerian Pariwisata. Statistik Profil Wisatawan Nusantara.
http://www.kemenpar.go.id/search?search=wisatawan-+nusantara

Keszey, T. (2019). Environmental orientation, sustainable behaviour at the firm-
market interface and performance. Journal of Cleaner Production, pp. 1-48.

Khan, M. A., Alam, M., & Hafeez, D. (2018). Effect of tourism on evironmental
pollution: Further evidence from Malaysia, Singapore and Thailand.
ResearchGate, pp. 1 - 19.

Kim, M., & Koo, D.-W. (2020). Visitors’ pro-environmental behavior and the
underlying motivations for natural environment: Merging dual concern
theory and attachment theory. Journal of Retailing and Consumer Services,
56, pp.1-12.

Kim, S., Filimonau, V., & Dickinson, J.E. (2019). The Technology-Evoked Time USe
Rebound Effect and its Impact on Pro-Environmental Consumer Behavior in
Tourism. Journal of Sustainable Tourism, pp. 1-21.

Kim, Y.J., Kim, W.G., Choi, H.-M, Phetvaroon, K. (2019). The effect of Green Human
Resource Management on Hotel Employees' Eco-Friendly behavior and
Environmental Performance. International Journal of Hospitality
Management, 76, pp. 83-93.

Kiran, D. R. (2017). ISO 14000 Quality Systems. Total Quality Management, pp. 487—
498.



223

Kirgiz A.C., (2016). Green Marketing Mix: A Case Study oh the Sub-Industry in
Turkey. Palgrave Pivot. London.

Krajhanzl, J. (2010). School and Health 21, Chapter: Environmental and Pro-
environmental Behavior. Masarykova univerzita, MSD. BrnoEditors: Evzen
Rehulka, pp. 251-274.

Krejcie, R. V. & Morgan, D. W. (1970). Determining sample size for research
activities. Educational and psychological measurement, 30(3), pp. 607-610.

Kiepelkova, S., Krajhanzl, J. & Kroufek, R., (2020). The Influence of Interaction with
Nature in Childhood on Future ProEnvironmental Behavior. Journal of
Baltic Science Education. pp. 536-550

Kristaung, R. & Pratomo, L.A. (2020). The Green Hotel Knowledge Towards
Consumer Behavior Intention: Empirical Model Testing. Advances in
Economics, Business and Management Research, volume 151. pp. 38-40

Kristensen, H.S., Mosgaard, M.A, & Remmen, A. (2021) Integrating circular
principles in environmental management systems. Journal of Cleaner
Production 286 (2021) 125485, pp. 1-13.

Kumar, A. & Sharma, A. (2018). Socio-Sentic Framework for Sustainable Agricultural
Governance. Sustainable Computing: Informatics and Systems.

Kumar, A., Shankar, R., & Alijohani, N. (2019). A Big Data Driven Framework for
Demand-Drived Forecasting with effects of Marketing-Mix Variables.
Industrial Marketing Management. pp. 1-15

Kumar, P. (2016). State of Green Marketing Research over 25 years (1990-2014),
Literature Survey and Classification. State of Green Marketing Research. pp.
137-158.

Kumar, P. & Polonsky, M.J. (2017). An Analysis of the Green Consumer Domain
within Sustainability Research: 1975 to 2014. Australasian Marketing
Journal (AMJ), 25(2), pp. 85-96.

Kumar, R. (2011). Research Methodology a step-by-step guide for beginners. India:
SAGE Publication.

Kundra, S., Prasad, R.R., Alam, M.A., Alam, M., Nabobo-Baba, U. & Ali, M. F.
Urbanization in the Fiji Islands during the 21 Century: A Tourism
Perspectice. Advances in Urbanism, Smart Cities, and Sustainability. CRC
Press Taylor & Francis Group. Boca Raton, Florida, USA.

Kurisu, K. (2015). Pro-Environmental Behaviours; Tokyo, Japan: Springer.

Kurniawan, A. R,, Murayama, T. & Nishikizawa, S. (2020). Appraising Affected
Community Perceptions of Implementing Programs Listed in the
Environmental Impact Statement: A Case Study of Nickel Smelter in
Indonesia. The Extractive Industries and Society, pp. 1-11



224

Kwok, L., Tang, Y. & Yu, B. (2020). The 7 Ps marketing mix of home-sharing
services: Mining travelers’ online reviews on Airbnb. International Journal
of Hospitality Management, 90, pp. 1-11.

Kwong, K. & Wong, K. (2013). Partial Least Squares Structural Equation Modeling
(PLS_SEM) Techniques Using SmartPLS. Marketing Bulletin, pp. 1 - 32.

Lahtinen, V., Dietrich, T. & Rundle-Thiele, S. (2020). Long live the marketing mix.
Testing the effectiveness of the commercial marketing mix in a social
marketing context. Journal of Social Marketing, pp. 357-375

Landon, A. C., Woosnam, K. M. & Boley, B. B. (2018). Modeling the psychological
antecedents to tourists’ pro-sustainable behaviors: an application of the value-
belief-norm model. Journal of Sustainable Tourism, 26(6), pp. 957-972.

Lange, F. & Dewitte, S. (2019). Measuring Pro-Environmental Behavior: Review and
Recoomendations. Journal of Environmental Psychology. Vol. 63, pp. 92-100

Lasso, A. & Dahles, H. (2018). Are tourism livelihoods sustainable? Tourism
development and economic transformation on Komodo Island, Indonesia.
Asia Pacific Journal of Tourism Research, 23(5), pp. 473-485.

Law, A., De Lacy, T. & McGrath, G.M. (2017). A green economy indicator framework
for tourism destinations. Journal of Sustainable Tourism. Vol. 25, No. 10, pp.
1434-1455

Law, A., De Lacy, T., Lipman, G. & Jiang, M. (2016). Transitioning to a green
economy: the case of tourism in Bali, Indonesia. Journal of Cleaner
Production, 111, pp. 295-305.

Le, D., Scott, N. Becken, S. & Connolly, R. M. (2019). Tourists'Aesthetic Assesment
of Environmental Changes, Linking Conservation Planning to Sustainable
Tourism Development. Journal of Sustainable Tourism, pp. 1-18.

Lee Lam, J.S. & Li, K.X. (2019). Green Port Marketing for Sustainable Growth and
Development. Transport Policy. Vol. 84, pp. 73-81

Leung, Y. W. & Rosenthal, S. (2019). Explicating perceived sustainability-related
climate: a situational motivator of pro-environmental behavior.
Sustainability, pp. 1-17.

Li, D., Tang, F F. & Jiang, J. (2019). Does Environmental Management System Foster
Corporate Green Innovation? The Moderating Effect of Environemntal
Regulation. Technology Analysis & Strategic Management, pp. 1-15.

Li, Q.-C. & Wu, M.-Y. (2019). Rationality or morality? A comparative study of pro-
environmental intentions of local and nonlocal visitors in nature-based
destinations. Journal of Destination Marketing & Management, 11, pp. 130-
139.

Lim, W. M. (2020). A marketing mix typology for integrated care: the 10 Ps. Journal
of Strategic Marketing, pp. 1-17.



225

Ling, D., Zhao, L., Ma, S., Shao, S. & Zhang, L. (2019). What Influences and
Individual's Pro-Environmental Behavior? A Literature Review. Resources,
Conservation & Recyling, 146, pp. 28-34.

Lissner, I. & Mayer, M. (2020). Tourists’ willingness to pay for Blue Flag's new
ecolabel for sustainable boating: the case of whale-watching in Iceland.
Scandinavian Journal of Hospitality and Tourism, pp. 1-24

Liu, T., Liang, D., Zhang, Y., Song, Y. & Xing, X. (2019). The antecendent and
performance of environmental manager's proactive pollution reduction
behavior in Chinese manufacturing firms: Insight from the proactive behavior
theory. Journal of environmental management, 244, pp. 327-342.

Liu, Y., Li, K. J., Chen, H. (Allan), & Balachander, S. (2017). The Effects of Products’
Aesthetic Design on Demand and Marketing-Mix Effectiveness: The Role of
Segment Prototypicality and Brand Consistency. Journal of Marketing, 81(1),
pp. 83-102.

Lo-lacono-Ferreira, V. G., Capuz-Rizo, S. F., & Torregrosa-Lopez, J. I. (2018). Key
Performance Indicators to optimize the environmental performance of Higher
Education Institutions with environmental management system — A case
study of Universitat Politecnica de Valéncia. Journal of Cleaner Production,
178, pp. 846-865

Londhe, B.R. (2014). Marketing Mix for Next Generation Marketing. Procedia
Economics and Finance, 11(), pp. 335-340.

Luu, T.T. (2019). Green Human Resouce Practices and Organizational Citizenship
Behavior for the Environmental: The Roles of Collective Green Crafting and
Environmentally Specific Servant Leadership. Journal of Sustainable
Tourism, pp. 1-30.

Ojo, L. D., Oladinrin, O. T. & Obi, L. (2021). Critical Barriers to Environmental
Management System Implementation in the Nigerian Construction Industry.
Environmental Management, 68(2), 147-159.

Maizer, S. & Luloff, A.E. (2017). Informing Environmental Problems through Field
Analysis: Toward a Community Landscape Theory of Pro-Environmental
Behavior. Community Development, 48(4), pp. 483-498.

Majerova, J. (2015). Analysis of Slovak Consumer’s Perception of the Green
Marketing Activities. Procedia Economics and Finance, 26, pp. 553-560.

Mak, B., Cheung, L. & Hui, D. (2017). Community Participation in the Decision-
Making Process for Sustainable Tourism Development in Rural Areas of
Hong Kong, China. Sustainability, 9(10), pp. 1-13.

Martin-de Castro, G., Amores-Salvado, J., & Naxas-Lopez, J.E. (2015).
Environmental Management Systems and Firms Performance: Improving
Firm Environmental Policy through Stageholder Engagement. Corporate
Social Responsibility and Environmental Management, 23(4), pp. 243-256.



226

Martinez, J.M.G., Martin, J.M.M., Fernandez, J.A.S., Mogorron-Guerrero, H. (2019).
An Analysis of the Stability of Rural Tourism as Desired Condition for
Sustainable Tourism. Journal of Business Research 100 (2019), pp. 165-174

Martinez-Perales, S., Ortiz-Marcos, I., Ruiz, JJ. & Lazaro, F.J. (2018). Using
certification as a tool to develop sustainability in Project management.
Sustainability, 10, pp. 1408.

Martino, J.D., Nanere, M.G. & Dsouza, C. (2019). The Effect of Pro-Environmental
Attitudes and Eco-Labelling Information on Green Purchasing Decisions in
Australia. Journal of Nonprofit & Public Sector Marketing. Vol. 31, pp. 201-
225

Masa’deh, R., Nasseef, M. A., Suliman, M. & Albawab, M. (2017). The Effect of Hotel
Development on Sustainable Tourism Development. International Journal of
Business Administration, Vol. 8, No. 4, pp. 1-16.

Matthews, L., Hair, J. & Matthews, R. (2018). PIs-Sem: The Holy Grail For Advanced
Analysis. Marketing Management Journal, Volume 28, Issue 1, Spring 2018.
pp. 1-13

Mazzi, A., Toniolo, S., MAson, M., Aguiari, F., & Scipioni, A. (2016). What are the
benefits and difficulties in adopting an environmental management system?
The opinion of Italian organizations. Journal of Cleaner Production, 139, pp.
873-885.

McCarthy, E. J., (2016). Basic Marketing: Managerial Approach. Bloomington: R.D.
Irwing.

McKinnon, A., Browne, M., Whiteing, A. & Piecyk, M. (2015). Green logistics:
Improving the environmental sustainability of logistics. New York: Kogan
Page Publishers.

Mele, P. M., Gomez, J. M., & Garay, L. (2019). To Green or Not to Green: The
Influence of Green Marketing on Consumer Behaviour in the Hotel Industry.
Sustainability. pp. 1-17

Mensah, Ismail. (2019). Environmental Management Concepts and Practices for the
Hotel Industry. Cambridge Scholars Publishing. Newcastle. UK

Menteri Pariwisata, Pos dan Telekomunikasi. (1977). Surat Keputusan No.
PM.10/PW.301/Pdb-77

Menteri Pariwisata, Pos dan Telekomunikasi. (1986). Surat Keputusan No.
KM.37/PW.304/MPPT-86

Menteri Pariwisata, Pos dan Telekomunikasi. (1987). Surat Keputusan No. KM.34/HK
103/MPPT-87

Moliner, Monferrer, Estrada, & Rodriguez. (2019). Environmental Sustainability and
the Hospitality Customer Experience: A Study in Tourist Accommodation.
Sustainability, 11(19), 5279.



227

Montefrio, N.J.F. & Sin, H.L. (2019). Elite Governance of Agritourim in the
Philippines. Journal of Sustainable Tourism. pp. 1-17.

Monzon, A., Julio, R. & Garcia-Martinez, A. (2020). Hybrid Methodology for
Improving Response Rates and Data Quality in Mobility Surveys. Travel
Behaviour and Society, 20, pp. 155-164.

Mori, T., & Tasaki, T (2019). Factors Influencing Pro-Environmental Collaborative
Collective Behaviors Toward Sustainability Transition - A Case of
Renewable Energy. Environmental Education Research, pp. 1-19.

Mungai, E. M., Ndiritu, S. W., & Rajwani, T. (2020). Do voluntary environmental
management systems improve environmental performance? Evidence from
waste management by Kenyan firms. Journal of Cleaner Production, 121636.
pp. 1-12

Muralikrishna, I. V., & Manickam, V. (2017). 1SO 9000, 14000 Series and OHSAS
18001. ScienceDirect, pp. 177 - 208.

Nguyen, T. N., Lobo, A. & Greenland, S. (2016). Pro-environmental purchase
behaviour: The role of consumers’ biospheric values. Journal of Retailing
and Consumer Services, 33, pp. 98-108.

Nicola, M., Alsafi, Z., Sohrabi, C., Kerwan, A., Al-Jabir, A., losifidis, C,. Agha, M. &
Agha, R. (2020). The Socio-Economic Implications of The Coronavirus and
COVID-19 Pandemic: A Review. International Journal of Surgery, 78 , pp.
185-193.

Nugroho, P., & Numata, S. (2020). Resident support of community-based tourism
development: Evidence from Gunung Ciremai National Park, Indonesia.
Journal of Sustainable Tourism. pp. 1-20.

Ogwuche, J., & Obasi, M. (2016). Enhancing corporate environmental management
through environmental management system. Pyrex journal of ecology and the
natural environment, pp. 1 - 6.

Okumus, F., Koseoglu, M.A., Chan, E., Hon, A., & Avci, U. (2019). How do Hotel
Employees’ Environmental Attitudes and Intentions to Implement Green
Practices Relate to Their Ecological Behavior?. Journal of Hospitality and
Tourism Management, 39, pp. 93-200.

Oliver, J., Benjamin, S., & Leonard, H. (2019). Recycling on Vacation: Does Pro-
Environmental Behavior Change When Consumers Travel? Journal of Global
Scholar of Marketing Science, 29(2), 266-280.

Omair, A. (2015). Selecting the appropriate study design for your research: descriptive
study designs. Journal of Health Specialties, pp. 153-156.

Ones, D. S., Wiernik, B., Dilchert, S. & Klein, R. (2015). Pro-Environmental
Behaviour. International encryclopedia of the social behavioral sciences
(second edition), pp. 82 - 88.



228

Osburg, V.-S. & Ludorf, S. (2016). Sustainability Marketing — a Global Perspektive:
a book review. Journal of Cleaner Production, 110, pp. 209-210.

Osman, A., Othman, Y., Salahudin, SN. & Abdullah, MS. (2016). The Awareness ans
Implementation of Green Concepts In Marketing Mix: A Case of Malaysia.
7" International Economics & Business Management Conference. Procedia
Economics and Finance 35, pp. 428-433.

Ottman, Jacquelyn. (2017). The New Rules of Green Marketing: Strategies, Tools, and
Inspiration for Sustainable Branding. New York: Routledge.

Ouyang, Z., Wei, W., & Chi, C.G. (2019). Environmental Management in the Hotel
Indusrty: Does Institutional Environmental Matter?. International Hournal of
Hospitality Management. 77, pp. 353-364

Pallant, Julie. (2020). SPSS Survival Manual: A Step by step guide to data analysis
using IBM SPSS. Australia: Allen & Unwin. National Library of Asutralia.

Palupi, T. & Sawitri, D.R., (2017). Relationship Between Attitude and Pro-
Environmental Behavior from the Perspective of Theory pf Planned
Behavior. Biology Education Conference, Vol.14, No.1, pp. 214-217.

Palupi, T., & Sawitri, D. R. (2018). The Importance of Pro-Environmental Behavior
in Adolescent. E3S Web of Conferences, 31, 09031.

Papadas, K-K., Avlonitis, G.J. & Carrigan, M., (2017). Green Marketing Orientation:
Conceptualization, Scale Development and Validation. Journal of Business
Research 80 (2017), pp. 236-246

Partelow, S. & Nelson, K. (2018). Social networks, collective action and the evolution
of governance for sustainable tourism on the Gili Islands, Indonesia. Marine
Policy. pp.1-12

Pedroso, R. & Biu Kung'u, J. (2019). Tourists' Willingness to Pay for Upstream
Restoration and Conservation Measures. Journal of Sustainable Tourism, pp.
1-18.

Peng, N. & Chen, A., (2019). Luxury Hotels Going Green - The Antecendents and
Consequences of Consumer Hesitation. Journal of Sustainable Tourism, pp.
1-19,

Peng, X., Lee, S. & Lu, Z. (2020). Employees’ perceived job performance,
organizational identification, and pro-environmental behaviors in the hotel
industry. International Journal of Hospitality Management, 90, pp. 1-10.

Peng, Xuerong., & Lee, Seoki. (2019). Self-dicipline or self-interest? The
antecendents oh Hotel employees' pro-environmental behaviors. Journal of
Sustainable Tourism. Routledge.

Peraturan Menteri Lingkungan Hidup dan Kehutanan Republik Indonesia Nomor:
P.38/Menlhk/Setjen/Kum.1/7/2019 tentang Jenis Rencana Usaha dan/atau
Kegiatan yang Wajib Memiliki Analisis Mengenai Dampak Lingkungan



229

Hidup

Peraturan Menteri Negara Lingkungan Hidup Republik Indonesia No. 16 Tahun 2012
Tentang Pedoman Penyusunan Dokumen Lingkungan Hidup

Peraturan Menteri Negara Lingkungan Hidup Republik Indonesia No.17 Tahun 2012
tentang Keterlibatan Masyarakat dalam AMDAL dan Izin Lingkungan.

Peraturan Menteri Negara Lingkungan Hidup Republik Indonesia No.27 Tahun 2012
tentang Izin Lingkungan.

Peraturan Menteri Pariwisata 14 Tahun 2016 Tentang Pedoman Destinasi Pariwisata
Berkelanjutan

Peraturan Menteri Pariwisata Nomor 29 Tahun 2015 Tentang Rencana Stategis
Kementerian Pariwisata Tahun 2015-2019

Peraturan Presiden Republik Indonesia Nomor 59 Tahun 2017 Tentang Pelaksanaan
Pencapaian Tujuan Pembangunan Berkelanjutan

Pereira-Moliner, J., Font, X., Molina-Azorin, J., Lopez-Gamero, M.D., Tari, J.J.
Pertusa-Ortega, E. (2015). The Holy Grail: Environmental Management,
Competitive Advantage and Business Performance in Spanish Hotel Industry.
International Journal of Contemporary Hospitality Management, 27(5),
pp.714-738.

Pereira, V., Silva, G. M., & Dias, A. (2021). Sustainability Practices in Hospitality:
Case Study of a Luxury Hotel in Arrabida Natural Park. Sustainability, 13(6),
3164. pp. 1-21

Perron, B.E. & Gillespie, D.F. (2015). Key Concepts in Measurement. Pocket Guides
to Social Work Research Methods. New York: Oxford University Press.

Peterson, M., Minton, E. A., Liu, R. L. & Bartholomew, D. E. (2020). Sustainable
Marketing and Consumer Support for Sustainable Businesses. Sustainable
Production and Consumption, pp. 1-33.

Pickel-Chevalier, S., Bendesa, I. K. G. & Darma Putra, I. N. (2019). The integrated
touristic villages: an Indonesian model of sustainable tourism? Tourism
Geographies, pp. 1-25.

Pilving, Kull, Suskevics. & Viira A.H. (2019). The Tourism Partnership life Cycle in
Estonia: Striving Towards Sustainable Multisectoral Rural Tourism
Collaboration. Tourism Management Perpectives 31 (2019), pp. 219-230

Pirani, S.I. & Arafat, H.A. (2016). Interplay of Food Security, Agriculture and Tourism
within GCC countries. Global Food Security 9 (2016), pp. 1-9

Pistol, L., & Tonis Bucea-Manea, R. (2017). The ,,7Ps”&”1G” that rule in the digital
world the marketing mix. Proceedings of the International Conference on
Business Excellence, 11(1), pp. 760-769.



230

Pomering, A. (2017). Marketing for sustainability: extending the conceptualisation of
the marketing mix to drive value for individuals and society at large.
Australasian Marketing Journal (AMJ), 25(2), pp. 157-165.

Ponto, J. (2015). Understanding and evaluating survey research. Journal of the
advanced practitioner in oncology, pp. 168-171.

Postma, A. & Schmuecker, D. (2017). Understanding and overcoming negative
impacts of tourism in city destinations: conceptual model and strategic
framework. Journal of Tourism Futures, 3(2), pp. 144-156.

Prati, G., Albanesi, C. & Pietrantoni, L. (2015). The Interplay Among Environmental
Attitudes, Pro-Environmental Behavior, Social Identity, and Pro-
Environmental Institutional Climate. A Longitudinal Study. Environmental
Education Research, 23(2), pp. 176-191.

Pratomo, D. S. (2017). The analysis of domestic travelers in Indonesia. Journal of
economics and policy, pp. 1-13.

Pulido-Fernandez, J.1., Cardenaz-Garcia, P. J. & Espinosa-Pulido, J. A. (2019). Does
environmental sustainability contribute to tourism growth? An analysis at the
country level. Journal of Cleaner Production, 213, pp. 309-3109.

Pulido-Fernandez, J.l. & LOpez-Sanchez .Y. (2016). Are Tourists Really Willing to
Pay More for Sustainable Destinations?. Sustainability, pp. 1-20

Punitha, S., Abdul Aziz, Y. & Abd Rahman, A. (2015). Consumers’ Perceptions of
Green Marketing in the Hotel Industry. Asian Social Science, 12(1), pp. 1-16

Rahi, S. (2017). Research design and methods: a systematic review of research
paradigms, sampling issues and instruments development. International
Journal of Economics and Management Sciences, pp. 1-6.

Rahman, M. S. (2017). The advantages and disadvantages of using qualitative and
quantitative approaches and methods in language "testing and assessment"
reserach: A literature review. Journal of Education and Learning, pp. 1-11.

Ramayah, T., Cheah, J., Chuah, F., Ting, H. & Memon, M. A. (2018). Partial Least
Squares Structural Equation Modeling (PLS-SEM) using SmartPLS 3.0: An
Updated Guide and Practical Guide to Statistical Analysis (2nd Edition).
Kuala Lumpur, Malaysia: Pearson.

Ramli, N. A., Latan, H., & Nartea, G. V. (2018). Why Should PLS-SEM Be Used
Rather Than Regression? Evidence from the Capital Structure Perspective.
International Series in Operations Research & Management Science, pp.
171-200.

Rasoolimanesh, S. M., Ramakrishna, S., Hall, C. M., Esfandiar, K., & Seyfi, S. (2020).
A Systematic Scoping Review of Sustainable Tourism Indicators in Relation
to the Sustainable Development Goals. Journal of Sustainable Tourism, pp.
1-21.



231

Raszkowski, A. & Bartniczak, B. (2018), “Towards Sustainable Regional
Development: Economy, Society, Environment, Good Governance Based on
the Example of Polish Regions”, Transformations in Business & Economics,
Vol. 17, No 2 (44), pp.225-245

Rezapouraghdam, H., Alipour, H. & Darvishmotevali, M. (2017). Employee
workplace spirituality and pro-environmental behavior in the hotel industry.
Journal of Sustainable Tourism, 26(5), pp. 740—758.

Ringle, C. M., Sarstedt, M., Schlittgen, R. & Taylor, C. R. (2013). PLS path modeling
and evolutionary segmentation. Journal of business research, 66(9), pp.
1318-1324.

Ringle, Christian M., Wende, Sven, & Becker, Jan-Michael. (2015). SmartPLS 3.
Bonningstedt: SmartPLS. Retrieved on December 21, 2020, from:
http://www.smartpls.com

Ro, M., Brauer, M., Kuntz, K., Shukla, R. & Bensch, I. (2017). Making Cool Choises
for Sustainability: Testing the Effectiveness of a Game-Based Approach to
Promoting Pro-Environmental Behavioral. Journal of Environmental
Psychology, 53, pp. 20-30.

Robertson, J. L. & Carleton, E. (2017). Uncovering How and When Environmental
Leadership Affects Employees’ Voluntary Pro-environmental Behavior.
Journal of Leadership & Organizational Studies, 25(2), pp. 197-210.

Rosenbaum, M. S. & Wong, I. A. (2015). Green marketing programs as strategic
initiatives in hospitality. Journal of Services Marketing, 29(2), pp. 81-92.

Rubin, S.D., White, D.D., Lee, W. & Basile, G., (2016). Antecendents of Effective
Environmental Management in a Hotel Setting: A Test of the Value-Belief-
Norm Theory. University of Massachusetts Amherst. Travel and Tourism
Research Association.

Ruel, E., Wagner 1ll, W.E. & Gillespie, B.J. (2016). The Practice of Survey Rearch.
Theory and Applications. Sage Publications, Inc. Long Angeles, London,
New Delhi, Singapore, Washington DC, Boston.

Salim, H. K., Padfield, R., Hansen, S. B., Mohamad, S. E., Yuzir, A., Syayulti,
K., Tham, M. H. & Papargyropoulou, E. (2018). Global trends in
environmental management system and 1SO14001 research. Journal of
Cleaner Production, 170, pp. 645-653

Salim, H.K., Padfield, R., Lee, C.T., Syayuti, K., Papargyropoulou, E. & Tham, M.H.
(2018). An investigation of the drivers, Barriers, and incentives for
environmental management systems in the Malaysian food and beverage
industry. Clean Technol. Environ, 20, pp, 529-538.

Salim, H. K., Padfield, R., Yuzir, A., Mohamad, S. E., Kaida, N., Papargyropoulou, E.
& Nakamura, S. (2018). Evaluating the organizational intention to implement
an Environmental Management System: evidence from the Indonesian food
and beverage industry. Business Strategy and the Environment. Wiley,



232

Business Strategy and the Environment, 1-14.

Salman, Doaa., Tawfik, Y., Samy, M. & Artal-Tur, A. (2017). A New Marketing Mix
Model to Resque the Hotel Industry: Evidence from Egypt after the Arab
Spring. Future Business Journal 3 (2017) pp. 47-69

Samani, S. A. (2016). Steps in research process (Partial least square of structural
equation modeling (PLS_SEM)). International journal of social science and
business, pp. 1-12.

Sanches-Pereira, A., Onguglo, B., Pacini, H., Gomez, M. F., Coelho, S.T. & Muwanga,
M. K. (2017). Fostering Local Sustainable Development in Tanzania by
Enhancing Linkages between Tourism and Small-Scale Agriculture. Journal
of Cleaner Production, 162, pp. 1567-1581.

Sarstedt, M., Hair, J. F., Cheah, J.-H., Becker, J.-M. & Ringle, C. M. (2019). How to
specify, estimate, and validate higher-order constructs in PLS-SEM.
Australasian Marketing Journal (AMJ), pp. 197-211.

Sarstedt, M., Ringle, C.M. & Harir, J. (2017). Partial Least Squares Eqotion Modeling.
Researchgate. pp. 1-40

Saunders, M. R., Lewis, P. & & Thornhill, A. (2015). Research method for business
students 7th Edition. England: Pearson, Harlow.

Seifert, C. (2018). The Barriers for VVoluntary Environmental Management Systems—
The Case of EMAS in Hospitals. Sustainability, 10(5), 1420.

Shabbir, M. S., Bait Ali Sulaiman, M. A., Hasan Al-Kumaim, N., Mahmood, A., &
Abbas, M. (2020). Green Marketing Approaches and Their Impact on
Consumer Behavior towards the Environment—A Study from the UAE.
Sustainability, 12(21), 8977. pp. 1-13

Sharma, M. & Singh, M. (2015). Green Marketing: Challenges and ways to green your
business. International Journal of Management , pp. 1-6.

Sharpley, R. (2020). Tourism, sustainable development and the theoretical divide: 20
years on. Journal of Sustainable Tourism, pp. 1-15.

Showkat, N. & Parveen, H. (2017). Quantiative methods: Survey. ResearchGate, pp.
1-9.

Sigh, M., Bruecker, M. & Pandhy, P.K. (2015). Environmental Management System
ISO 14001: Effective Waste Minimisation in India. Journal of Cleaner
Production, 102, pp.285-301.

Sihombing, A., Gunawijaya, J., Zanny, S. & Pratiwi, A. (2016). Sustainable tourism
in Rural area development, case study: Kampung tourism in Wanayasa,
Purwakarta, West Java, Indonesia. Journal of tourism, hospitality and sports,

pp. 1-7.
Simao, L. & Lisboa, A. (2017). Green Marketing and Green Brand - The Toyota Case.



233

Proceding Manufacturing. 12, pp. 183-194.

Singh. (2016). Marketing mix of 4P'S for competitive advantage. IOSR journal of
business and management, pp. 1-6.

Singh, A., Philip, D., Ramkumar, J. & Das, M. (2018). A Simulation based Approach
to Realize Green Factory From Unit Green Manufacturing Process. Journal
of Cleaner Production, 182, pp. 67-81.

Skripak, S.J., Cortes, A., Walz, A.R., Parsons, R. & Walton, G. (2018). Fundamentals
of Business, 2nd Edition, Blacksburg, VA: VT Publishing.

Soler, I. P. & Gemar, G. (2018). Hedonic price models with geographically weighted
regression: An application to hospitality. Journal of Destination Marketing &
Management, 9, pp. 126-137.

Statistica Portal (2017). Direct and Total contribution of travel and tourism to the
global economy from 2006 to 2017. Retrieved on October 2020, from:
https://www.statista.com/statistics/298060/contribution-of-travel-and-
tourism-to-the-global-economy-by-type-of-spending/

Styles D., Schonberger H. & Galvez Martos J.L. (2017). Best Environmental
Management Practice in the Tourism Sector, EUR 26022 EN

Su, M.M., Wall, G., Wang, Y. & Jin, M. (2019). Livelihood Sustainability in a Rural
Tourism Destination - Hetu Town, Anhui Province, China. Tourism
Management, 71, pp. 272-281.

Supriadi, Bambang. (2016). Investigasi Green Hotel Sebagai Alternatif Produk Ramah
Lingkungan. Seminar Nasional Inovasi Dan Aplikasi Teknologi Di Industri
(Seniati), pp. 10-15

Susanti, Christina Esti. (2016) Influence of Green Marketing Strategy through
Attitude and Hotel Image to Intention to Stay at Green Hotel in East Jawa,
Indonesia. Proceeding: The 2nd International Conference on Business
Management (ICBM 2016), Vol (1) Issue (2), pp. 81-90

Szabo, S. & Webster, J. (2020). Perceived Greenwashing: The Effects of Green
Marketing on Environmental and Product Perceptions. Journal of Business
Ethics, pp. 1-21

Taherdoost, H. (2016). Sampling methods in research methodology: how to choose a
sampling technique for research. International journal of academic research
in management, pp. 18-27.

Tanjung, F. (2019). Lahan pertanian di Kota Malang semakin berkurang. Retrieved
on December 12, 2020, from: https://radarmalang.id/lahan-pertanian-di-kota-
malang-semakin-berkurang/

Tarka, P. (2017). An overview of structural equation modeling: its beginnings,
historical development, usefulness and controversies in the social sciences.
Quality & Quantity, 52(1), pp. 313-354.


https://www.statista.com/statistics/298060/contribution-of-travel-and-tourism-to-the-global-economy-by-type-of-spending/
https://www.statista.com/statistics/298060/contribution-of-travel-and-tourism-to-the-global-economy-by-type-of-spending/

234

Teng, Y.-M., Wu, K.-S. & Chou, C.-Y. (2020). Price or Convenience: What Is More
Important for Online and Offline Bookings? A Study of a Five-Star Resort
Hotel in Taiwan. Sustainability, 12(10), 3972, pp.1-16

Testa, F., Heras-Saizarbitoria, 1., Daddi, T., Boiral, O. & Iraldo, F. (2016). Public
Regulatory Relief and the Adoption of Environmental Management Systems:
a European Survey. Journal of Environmental Planning and Management,
59(12), pp. 2231-2250.

Tjahjono, Ngudi., Hanafi, I., Latipun, L., & Suyadi. (2020). Attitudes and Responses
Residents Against Traffic Noise in Malang City, East Java, Indonesia. J-PAL,
Vol. 11, No. 2, 2020, pp. 56-63.

Tkaczynski, A., Rundle-Thiele, S. & Truong, V. D. (2020). Influencing Tourists’ Pro-
environmental Behaviours: A Social Marketing Application. Tourism
Management Perspectives, 36, pp. 1-12.

Towner, N., & Orams, M. (2016). Perceptions of surfing tourism operators regarding
sustainable tourism development in the Mentawai Islands, Indonesia. Asia
Pacific Journal of Tourism Research, 21(11), pp. 1258-1273.

Trizano-Hermosilla, 1., & Alvarando, J. (2016). Best alternatives to cronbach's alpha
reliability in realistic condition: congeneric and asymmentical measurement.
Frontiers in psychology, pp. 1-8.

Tsai, P.-H., Lin, G.-Y., Zheng, Y.-L., Chen, Y.-C., Chen, P.-Z. & Su, Z.-C. (2020).
Exploring the effect of Starbucks’ green marketing on consumers’ purchase
decisions from consumers’ perspective. Journal of Retailing and Consumer
Services, 56, 102162, pp. 1-14.

Ture, R. & Ganesh, M. (2018). Pro-environmental behaviours at workplace: An
empirical study in Indian manufacturing organizations. Benchmarking Int. J,
25, pp. 3743-3766

Undang-Undang Republik Indonesia Nomor 32 Tahun 2009 tentang Perlindungan dan
Pengelolaan Lingkungan Hidup

United Nations. (2016). Transforming Our World. The 2030 Agenda for Sustainable
Development : A/RES/70/1. United Nations Publications, New York, United
States of America

United Nations. (2021). The Sustainable Development Goals Report 2021. United
Nations Publications, New York, United States of America

United States Environmental Protection Agency. www.epa.gov/ems

UNWTO World Tourism Organization. Actual Trends vs Tourist 2030 Forecast-
World. https://www.moodiedavittreport.com/global-tourist-arrivals-leap-by-
6-in-2018-reports-unwto/. 14 April 2019

UNWTO World Tourism Organization. Sustainable Development of Tourism.
dt.unwto.org/content/about-us-5. 17 April 2019



235

Uren, H.V., Dzidic, P.L., Roberts, L.D., Leviston, Z. & Bishop, B.J. (2018). Green-
Tinted Glasses: How Do Pro-Environmental Citizens Conceptualize
Environmental Sustainability? Environmental Communication, pp. 1-17.

Ursachi, G., Horodnic, I. & Zair, A. (2015). How reliable are measurement scale?
external factors with indirect influence on reliability estimators. ELSEVIER,
pp. 679 - 686.

Undang-Undang Republik Indonesia No.4 tahun 1982 tentang Ketentuan-Ketentuan
Pokok Pengelolaan Lingkungan Hidup (UPPLH)

Undang-Undang Republik Indonesia No0.23 tahun 1997 tentang Pengelolaan
Lingkungan Hidup

Undang-Undang Republik Indonesia No.32 tahun 2009 tentang Perlindungan dan
Pengelolaan Lingkungan Hidup

Undang-Undang Republik Indonesia N0.90/1990 tentang Kepariwisatan

Uren, H. V., Dzidic, P.L., Roberts, J.D., Leviston, Z. & Bishop, B.J. (2018). Green-
Tinted Glasses: How Do Pro-Environmental Citizens Conceptualize
Environmental Sustainability?. Environmental Communication, pp. 1-17.

Van Dam, Y. K. (2017). Sustainable Marketing. Reference Module in Food Science.
pp.1-5

Walhi. (2020). Bahaya! Kualitas Air di Jawa Timur Mengalami Penurunan. Retrieved
on December 2021, from:suarasurabaya.net.

Walhi. (2021). Tingginya Intensitas Bencana Hidrometeorologi di Jawa Timur dan
Pentingnya Peran Pemerintah. Walhijatim.

Waxin, M.-F., Knuteson, S. L. & Bartholomew, A. (2019). Outcomes and Key Factors
of Success for ISO 14001 Certification: Evidence from an Emerging Arab
Gulf Country. Sustainability, 12(1), 258.

Werastuti, D.N.S., Atmadja, A.T. & Adiputra, I.M. (2021) Tri Hita Karana Based
Environmental Management System Before the COVID-19 Pandemic to
Enhance the Sustainability of the Hotel Industry. Advances in Economics,
Business and Management Research, Volume 158, pp. 63-74.

Wesselink, R., Blok, V. & Ringersma, J. (2017). Pro-environmental behaviour in the
workplace and the role of managers and organisation. Journal of Cleaner
Production, 168, pp. 1679-1687.

Will, M. (2020). SEMS and ISO 14001. An Operations Guide to Safety and
Environmental Management Systems (SEMS), pp. 21-26

Wold, S., Wong, C. A., Afandi, S., Ramadchandran, S. & Chan, J.-L. (2018).
Conceptualizing environmental literacy and factors affecting pro-
enviromental behavior. International journal of business and society, pp.
128-1309.



236

Wong, C. A., Afandi, S., Ramadchandran, S. & Chan, J.-L. (2018). Conceptualizing
environmental literacy and factors affecting pro-enviromental behavior.
International journal of business and society, pp. 128-139.

Wong, C. W. Y., Wong, C. Y. & Boon-itt, S. (2020). Environmental management
systems, practices and outcomes: Differences in resource allocation between
small and large firms. International Journal of Production Economics,
107734. pp. 1-12

World Bank. World Population. Indonesia population (2017). Retrieved on September
12, 2020, from: https://data.worldbank.org/indicator/SP.POP.TOTL

World Health Organization. (2020). Archived: WHO Timeline - COVID-19.
Coronavirus disease (COVID-19) update.

WTTC. (2019). Travel & Tourism economic impact 2019 in the world. United
Kingdom: World Travel & Tourism Council.

Wu, H., & Leung, S.-0. (2017). Can Likert Scales be Treated as Interval Scales?—A
Simulation Study. Journal of Social Service Research, 43(4), pp. 527-532.

Wymer, W., & Polonsky, M. J. (2015). The Limitations and Potentialities of Green
Marketing. Journal of Nonprofit & Public Sector Marketing, 27(3), pp. 239—
262.

Xie, X., Huo, J., & Zou, H., (2019). Green Process Innovation, Green Product
Innovation, and Corporate Financial Performance: A Content Analysis
Method. Journal of Business Research. 101 (2019), pp. 607-706

Yi, Zhixian. (2018). Marketing Services and Resources in Information Organization.
Chandos Publishing An Imprint of Elsevier. Kidlingtton. United Kingdom.

Yoon, D., Kim, Y.-K., & Fu, R. J. C. (2020). How can hotels’ green advertising be
persuasive to consumers? An information processing perspective. Journal of
Hospitality and Tourism Management, 45, pp. 511-519

Yuan, P., Liu, Y., Ju, F., & Li, X. (2017). A Study of Farmers' Agriculure related
Tourism Entrepreneurship Behaviour. Procedia Computer Science, 7430750
pp. 122,

Yue, B., Sheng, G., She, S. & Xu, J. (2020). Impact of Consumer Environmental
Responsibility on Green Consumption Behavior in China: The Role of
Environmental Concern and Price Sensitivity. Sustainability, 12(5), 2074.,
pp. 1-16.

Zhang, Y., Xiao, X., Cao, R., Zheng, C., Guo, Y., Gong, W. & Wei, Z. (2020). How
important is community participation to eco-environmental conservation in
protected areas? From the perspective of predicting locals’ pro-environmental
behaviours. Science of The Total Environment, 139889.

Zhou, X., Xu, Z., Yao, L., Tu, Y., Lev, B. & Pedrycz, W. (2018). A Novel Data
Envelopment Analysis model for Evaluating Industrial Production and



237

Environmental Management System. Journal of Cleaner Production, 170,
pp. 773-788.

Zientara, P. & Zamojska, A. (2016). Green Organizational Climates and Employee
Pro-Environmental Behavior in the Hotel Industry. Journal of Sustainable
Tourism, 1-18.

Zilahy, G. (2017). Environmental Management Systems-History and New Tendencies.
Encyclopedia of Sustainable Technologies, pp. 23-31

Zubair, M., Wang, X., Igbal, S., Awais, M. & Wang, R. (2020). Attentional and
emotional brain response to message framing in context of green marketing.
Heliyon, 6(9), e04912, pp. 1-7.



245

APPENDIX A3

List of Publications

Journals

1 Rainanto, B. H., Bon, A. T., Mekaniwati, A., & Melle, J.V. (2021). Interaction
of Green Marketing Mix (GMM) and Pro-Environmental Behavior (PEB) in the
Hotel Industry to Achieve Sustainable Industry Performance (SIP). Review of
International Geographical Education Online , 11(3), pp. 1666-1675

2 Rainanto, B. H., Bon, A. T., Mekaniwati, A., Wibowo, W. (2021).
Implementation of Environmental Management System (EMS) and Pro-
Environmental Behaviour (PEB) to Achieve Sustainable Industrial Performance
for Non-Star Hotels in the Early Months of the Covid-19 Pandemic. Journal of
Sustainability Science and Management.

3 Rainanto, B. H., Bon, A. T., & Purba, J. H. V. (2020). Environmental Management
System (EMS) and Green Marketing Mix (7Ps) for Hotel Sustainable Industrial
Performance: A Conceptual Model. International Journal of Advanced Science and
Technology, vol.29 No. 7s (special issues), pp.3724-3732. (Scopus indexed)

4 Rainanto, B. H., Bon, A. T., & Purba, J. H. V. (2020). Environmental Variable for
Sustainable Industry Performance with the Green Marketing Mix: Preliminary Study.
International Journal of Advanced Science and Technology, vol.29 No. 7s (special
issues), pp. 3744-3759. (Scopus indexed)

Conference Participation

1 Rainanto, B. H., Bon, A. T., & Purba, J. H. V. (2020, 16 — 17 April).
Environmental Management System (EMS) and Green Marketing Mix (7Ps) for
Hotel Sustainable Industrial Performance: A Conceptual Model. Paper presented
at the 5th International Conference on Operations Research 2020. Indonesian
Operations Research Association (IORA). Atma Jaya Catholic University of

Indonesia, Jakarta, Indonesia.



246

Rainanto, B. H., Bon, A. T., & Purba, J. H. V. (2020, 16 — 17 April).
Environmental Variable for Sustainable Industry Performance with the Green
Marketing Mix: Preliminary Study. Paper presented at the 5th International
Conference on Operations Research 2020. Indonesian Operations Research
Association (IORA). Atma Jaya Catholic University of Indonesia, Jakarta,
Indonesia.

Rainanto, B.H., Bon, A. T., Farradia, Y., Mekaniwati, A., Rudyanto, B. (2021,
23 December). The Green Marketing Management (GMM) become a Mediator
for the Environmental Management System (EMS) and Pro-Environmental
Behavior (PEB) in Realizing the Sustainable Industry Performance. The 10th
Indonesian Operations Research Association (IORA) - International Conference
on Global Optimization and Its Applications (ICoGOIA) 2021. Institut Bisnis dan
Informatika Kesatuan, Bogor, Indonesia.

Rainanto, B.H, Bon, A. T., Mulyana, M., Dinitri, S., Melle, J.V. (2021, 23
December). The Modeling Concept of the Sustainable Industry Performance for
the Hospitality Industry Using the Pro-Environmental Behavior and Green
Marketing Mix Indicators Approach. The 10th Indonesian Operations Research
Association (IORA) - International Conference on Global Optimization and Its
Applications (ICoGOIA) 2021. Institut Bisnis dan Informatika Kesatuan, Bogor,
Indonesia.

Farradia, Y., Muharam, Rainanto, B.H., Salmah. (2021, 23 December). The
Intention to do Ecotourism in Indonesia Toward Tourism Sustainability Prospect.
The 10" Indonesian Operations Research Association (IORA) - International
Conference on Global Optimization and Its Applications (ICoGOIA) 2021.
Institut Bisnis dan Informatika Kesatuan, Bogor, Indonesia.

Immanuel, C., Utari, W.D., Rainanto, B.H. (2021, 23 December). Development
of Bird Ecotourism into Tourism Destinations Based on the Important Bird Areas
(IBAs) in Gunung Gede Pangrango National Park, West Java Province. The 10th
Indonesian Operations Research Association (IORA) - International Conference
on Global Optimization and Its Applications (ICoGOIA) 2021. Institut Bisnis dan
Informatika Kesatuan, Bogor, Indonesia.

Misbahudin, M,, Sulistiono, S., Saragi, C.P., Rainanto, B.H., Oktaviani, Q.
(2021, 23 December). The Influence of Green Marketing Factors On Consumers

Decisions to Camp Hulu Cai Tourism Destination. The 10th Indonesian



10

11

12

247

Operations Research Association (IORA) - International Conference on Global
Optimization and Its Applications (ICoGOIA) 2021. Institut Bisnis dan
Informatika Kesatuan, Bogor, Indonesia.

Chandra, R.A., Rainanto, B.H., Saragi, C.P. (2021, 23 December). Food Quality
and Meeting Room Facilities at Pesona Alam Resort & Spa that affect Meeting
Participants' Customer Satisfaction. The 10th Indonesian Operations Research
Association (IORA) - International Conference on Global Optimization and Its
Applications (ICoGOIA) 2021. Institut Bisnis dan Informatika Kesatuan, Bogor,
Indonesia.

Mekaniwati, A., Bon, A. T., Rainanto, B.H. (2021, 23 December). Conceptual
Model in Creating a Sustainable Batik Industry Performance Due to the Impact of
the Covid-19 Pandemic with Indicators of Dynamic Capability and Marketing
Orientation and Digital Marketing as a Mediator. The 10th Indonesian Operations
Research Association (IORA) - International Conference on Global Optimization
and Its Applications (ICoGOIA) 2021. Institut Bisnis dan Informatika Kesatuan,
Bogor, Indonesia.

Nurjannah, M., Rainanto, B.H., Ramadhani, F.R., Hadi, C.V.S., Melle, J.V.
(2021, 23 December). The Effect of Service Excellent on Achieving Company
Goals and Consumer Satisfaction on Family Karaoke Business. The 10th
Indonesian Operations Research Association (IORA) - International Conference
on Global Optimization and Its Applications (ICOGOIA) 2021. Institut Bisnis dan
Informatika Kesatuan, Bogor, Indonesia.

Saragi, C.P., & Rainanto, B.H. (2021, 23 December). The relationship between
university brand trust and personal selling on students' decisions to choose tourism
majors. The 10th Indonesian Operations Research Association (IORA) -
International Conference on Global Optimization and Its Applications (ICO0GOIA)
2021. Institut Bisnis dan Informatika Kesatuan, Bogor, Indonesia.
Yuwantiningrum, S.E., Priatna D.K,, Rainanto, B.H., Melle, J.V. (2021, 23
December). The Relationship Between Service Quality and Price with Hotel
Guest Decisions at Fave Hotel Padjajaran Bogor. The 10th Indonesian Operations
Research Association (IORA) - International Conference on Global Optimization
and Its Applications (ICoGOIA) 2021. Institut Bisnis dan Informatika Kesatuan,
Bogor, Indonesia.



248

VITA

The author was born on December 7, 1974, in Probolinggo, Indonesia. He lives
moving from one city to another because his father is a sugar factory employee. He
moved to the town of Bondowoso Regency when he finished elementary school, then
moved again to Situbondo Regency during junior high school. Then go to Probolinggo
City for high school. He pursued a bachelor's degree at Brawijaya University,
Indonesia, and graduated with an S.Pi degree in the Department of Water Resources
Management at the Faculty of Fisheries in 1997. After graduating, he worked as a staff
assistant at a consulting firm Pacific Consultant International. He moved to Jakarta to
establish a consulting firm and once handled projects funded by the Japan International
Cooperation Agency (JICA), the Islamic Development Bank (IDB), and became the
Team Leader in projects funded by the World Bank (WB). In 2003 he completed his
master's degree at the University of IPB, Bogor, Indonesia with a major in Marketing
Management. While working as a consultant, he also taught at the Institute of Business
and Information of Kesatuan (IBIK). He teaches a number of marketing-related
subjects such as marketing management, international marketing, marketing in
services business, marketing research, entrepreneurship and tourism business
feasibility studies. Currently he is the Head of the Tourism Study Program, under the
Faculty of Informatics and Tourism. In 2019, Mr. Bambang Hengky Rainanto attended
The Universiti Tun Hussein Onn Postgraduate School and was accepted into the Ph.D.
Technology Management Program. So far, Mr. Bambang has co-authored four papers
in the field of environmental management and marketing management. Two papers

have been published, while the rest are still in the process of publishing.



VITA

The author was born on December 7, 1974, in Probolinggo, Indonesia. He lives
moving from one city to another because his father is a sugar factory employee. He
moved to the town of Bondowoso Regency when he finished elementary school, then
moved again to Situbondo Regency during junior high school. Then go to Probolinggo
City for high school. He pursued a bachelor's degree at Brawijaya University,
Indonesia, and graduated with an S.Pi degree in the Department of Water Resources
Management at the Faculty of Fisheries in 1997. After graduating, he worked as a staff
assistant at a consulting firm Pacific Consultant International. He moved to Jakarta to
establish a consulting firm and once handled projects funded by the Japan International
Cooperation Agency (JICA), the Islamic Development Bank (IDB), and became the
Team Leader in projects funded by the World Bank (WB). In 2003 he completed his
master's degree at the IPB University, Bogor, Indonesia with a major in Marketing
Management. While working as a consultant, he also taught at the Institute of Business
and Information of Kesatuan (IBIK). He teaches a number of marketing-related
subjects such as marketing management, international marketing, marketing in
services business, marketing research, entrepreneurship and tourism business
feasibility studies. Currently he is the Head of the Tourism Study Program, under the
Faculty of Informatics and Tourism. In 2019, Mr. Bambang Hengky Rainanto attended
The Universiti Tun Hussein Onn Postgraduate School and was accepted into the Ph.D.
Technology Management Program. So far, Mr. Bambang has written twelve papers on
sustainable industry performance for the hotel industry, sustainable tourism, green
marketing, service quality, destination development for ecotourism and marketing
management. These papers have been published, both in reputable international

journals and in international proceedings.





